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Myanmar: "Soft-Opening" to Accompany Enforcement of Trademark Law
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The Government of Myanmar is making preparations to begin using new trademark system that operates under
the trademark law which was established at the end of March 2019. The forthcoming stipulations for trademark
registration in Myanmar are outlined below.

There are many trademarks registered under the current system, but the Myanmar Patent Office will allow users
to re-apply for registered trademarks during a six-month "soft-opening™ period that is due to commence from

January 2020. Existing trademark rights will lapse if they are not registered again under the new system.

During the "soft-opening" period, only applications for trademarks that have already been registered under the

current system will be accepted. Therefore, applications for trademarks that have not been registered under the
previous system will only be accepted from the second half of 2020. If a user wishes to file an application
without waiting until then, their trademark must first be registered under the current system before the end of

2019. They must then re-apply when the "soft-opening" period begins.
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Most Valuable Consumer Brands
RUMEDHDIEEEIT SR

Kantar, a member of the WPP group (UK), has published "BrandZ Top 50 Most Valuable Japanese Brands
Ranking". This ranking examines the asset value of the biggest global brands, and combines it with financial
data and consumer research to evaluate the worth of each company's brand. This year is the first time such a
ranking has been published for Japan.

1. Most valuable consumer brands

The most valuable Japanese brand in the list is Toyota, with a total brand value of 28.9B USD. In second
position is NTT (Nippon Telegram and Telephone Corp.) with a total brand value of 20.1B USD, and in third
position is Honda, with a total brand value of 11.7B USD. The top 50 brands have a collective brand value of
more than 223bn USD, making Japan the country with the sixth most valuable brands, after the USA, China,
Germany, France and the UK.

1. Toyota (Automobiles) value: 28,955M USD 9. au (Telecoms Provider) 8,106M USD

2. NTT (Telecoms Provider) 20,070M USD 10. Nintendo (Entertainment) 7,200M USD
3. Honda (Automobiles) 11,733M USD 11. Canon (Technology) 6,655M USD

4. Sony (Technology) 11,695M USD 12. Shiseido (Personal Care) 5,986M USD

5. Nissan (Automobiles) 10,463M USD 13. Mitsubishi UFJ (Banking) 4,950M USD
6. Softbank (Telecoms Provider) 10,367M USD 14. Mitsui Sumitomo (Banking) 4,696M USD
7. Uniglo (Apparel) 9,829M USD 15. Panasonic (Technology) 4,681M USD

8. 7-Eleven (Retail) 8,911M USD
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2. Most Valuable Categories

The most valuable category of industry is automobiles. Six of the brands in the top 50 are automobile brands,
and together they have a total brand value accounting for 25% of the total (54.7B USD). Regarding the number
one brand, Toyota, the report states that "consumers perceive it as being highly innovative, providing a good
brand experience and having a strong purpose.”

3. Retail Brands on the Rise in the Japanese Market

A notable feature of the Japanese market is that retail brands occupy many of the spaces in the top 50. The most
common category of brand is retail/apparel, which accounts for thirteen brands in the top 50. As well as high-
street retail brands such as Uniglo (rank: 7, value: 9.8B USD), 7-Eleven (rank: 8, value: 8.9B USD), Aeon
(rank: 22, value: 2.9B USD) and Muji (rank: 32, 1.8B USD), the online fashion retailer ZOZOTOWN (rank: 16,
value: 4.5B USD) and the flea market app Merukari (rank: 47, value: 760M USD) also appear in the list.

4. Fast-growing Brands

The analysis accompanying Kantar's list mentions that the brand Shiseido (rank: 12, value: 5.99B USD) has
increased in value by 56% by taking a more internationally-oriented approach. Shiseido is placed no. 6 in the
top 20 list of fastest-growing brands.

5. Low Ratings in Global Markets

In the BrandZ Top 100 Most Valuable Brands Global ranking, however, the only Japanese brands that feature
are Toyota (rank 41) and NTT (rank 70). The level of overseas engagement for Japanese brands (a combination
of income, sales figures and profits from overseas) is lower than the average amongst the surveyed countries.

6. IP and Brand Value

One way for an enterprise to build its brand and strengthen its brand's value is through the acquisition of patent,
design and trademark rights. The IP strategies of the companies that feature in the ranking should be observed
to see how they develop in future.

JWPP 7 N —TF & =T EFEDKantar (I —) X, 77 N2y 750 bilifEDH L AART T
KZ %7 | (BrandZ Top50 Most Valuable Japanese Brands Ranking) ZZ&&# L7-, Ziuid. HARHEKD
77 v NEEMEMECTH Y, MET —& LIHBERER R LAY T, 77 2 RREREICH T2 O I lfE

ML TR, BRITISFEMOTT % IR ST,

.meu@ »HARAKENZO more”




\-\ARAKENZ()
¥, 45th Anmversary in 2021

DESIGN &TRADEMARK

RELRALISTS December 2019
=y I l ARAKENZO JAPAN
INTELLECTUAL PROPERTY LAW WORLD PATENT & TRADEMARK

INTELLECTUAL PROPERTY LAW FIRM

1. &LMEDHDHHEEET TR

BB IEDH D AAT T FIfE Tha &) (75 NMIEREE289ME Fv) . 2ff INTT (HAEEE
)1 (F201fF Kv) | 3 TRv &) (RITME RV) Zotz, b w7507 7 > KOMERAEIT2, 2306F KL
Z LR RESRESR T HIZD . I~600E, T AU, HE] RAY, 770 R EEES T,

1 ~3 % F#EE 28,955 9 au WIE,/ S r 1K — 8, 106

2 NIT 18/ 7w A & — 20,070 10 fERE =X —FT A4 A b 17,200
3 ARV H HENE 11,733 11 %Y /v 77 /8Y— 6,655

4 V=— T /m— 11,695 12 G =Y F VT T 5,986

5 APE HEHH 10, 463 13 =ZEUFJERIT #R1T 4,950

6 V7 M\ GE/ T ag K — 10,367 14 =H(EAERIT 81T 4, 696

7T =71 T/ 9,829 15 NFY=vr T rT— 4,681
8 BT A LT /N 8,911

2. &bMEOHD AT IY

KOMEDOH D7 TV —& LTHBENSZ T O, by 75012677 RNAD | lifE#EED25% (547
BRLV) Z2EDD, O NI ZIZONTIE THEZENEREFD, RERT 70 FMEBRZEIEL T b,
FEFICHH 7T e LTHBRFICRA SN TND] L LTn5D,

3. BAMHETII/NETZ v FHEE

HARMSGORME LT, /T T KRB Ey 75012 A, /NGB - TNV T I —TlE, A73Y—
MTHRZDIZT T RN o740 Lic, Ta=ru] (i, 98ERLV) | 77— L7 (8L, 89
BN o Ay (2fr, 298 Fv) o TEEFDR&] (3207, 18E N/V) REFEEHAMZ 277 FD
fit, 77 v a @A b [Z0Z0TOWN] (16fif, 458 RK/v) . ZU~T7 7V D TAvh Y (4705, 7.6(%
KV 774 LT05,

4, BRETI VK
FEFEROV Y —2 T, LV HRICEARmMITET e —FIck 75 NMiifE%E56% A X847 [&E4E
B (1207, 59.9fE Fv) NFEITFonb, 50 BKET7 T Kby 720 Tz o742 Lz,

5. RS TITER

—Ji, AR TO 177 NI hy 7100 & bIMEOH LD 70— VT T RIToF T IZ7 07400
olX, Tha &) @) & INTT) (7007) D2t E 7. AART T R WA COWERRE (HEsk)
5O b, BotEE, DS A G DOE o EERE) | 1L, HERREOEYEL TE> T\

mteue@ » HARAKENZO more”




45th Anniversary in 2021 DESIGN & TRADEMARK

RELRALISTS December 2019
) Am; I IARAKENZO JAPAN
INTELLECTUAL PROPERTY LAW WORLD PATENT & TRADEMARK

INTELLECTUAL PROPERTY LAW FIRM

6. HfE 7T A
FEFTHE - BIEHME - PEMEZ UGS T 52 LICL» T, REDOT T RPEBEIN, ZOMIENRD 5 b,
T A LIEKALD, SH%OAMEIE OB A GO THER L TnE 720,

mteue@ » HARAKENZO more”




WARAKENZQ
= g

i X 45th Anmversary in 2021

HARAKENZO

DESIGN & TRADEMARK
December 2019

JAPAN

LTS HLIN

v
INTELLECTUAL PROPERTY LAW

WORLD PATENT & TRADEMARK

INTELLECTUAL PROPERTY LAW FIRM

HARAKENZO

WORLD PATENT
& TRADEMARK

I.P.kenzo
LAWYERS
Intellelution

Please contact us if you have any comments or require any information.

Please acknowledge that the purpose of our column is to provide general information on the field of intellectual property,
and that the description here does not represent our legal opinion on a specific theme.

Please visit our facebook pages below.

@U_ffkggal Departmenti onjFacebooks
iZBiaBFacebookq
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Four. Iegal departments based in Osaka and Tokyo prowde information on |
trademark applications, design applications, combating counterfeit goods
WEtc via Facebook: Please view our, Facebook page for more deta|ls =
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QuiHirshimalfficefon]Gacebook

Our Hiroshima Office’s Facebook page provides useful services for
Hiroshima prefecture and the rest of the Chugoku and Shikoku regions,
with constant IP information updates. Please find us on Facebook.
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Below are links to further IP information.

BIO IP | ITIP | loT X Al |
Informatlon Information Support Station
I\47I'9EI]HJI'|=¥E ITXAA 5%k IoOTXAIZIB=E
Food & Medical Maior & Emerain ] ]
SUPEgﬂ"ﬁ?ﬁon Eccgnomlc POV?IEI'? TPPL.P. Chapter
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http://www.harakenzo.com/en/law/
https://www.facebook.com/HARAKENZO.LegalDepartment
https://www.facebook.com/HARAKENZO.Hiroshima
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http://www.harakenzo.com/en/it/
http://www.harakenzo.com/jpn/it/
http://www.harakenzo.com/en/iot_ai/
http://www.harakenzo.com/jpn/iot_ai/
http://www.harakenzo.com/en/food_medical/
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http://www.harakenzo.com/en/rising_nation/
http://www.harakenzo.com/jpn/rising_nation/
http://www.harakenzo.com/en/tpp/
http://www.harakenzo.com/jpn/tpp/
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TOKYO HEAD OFFICE

ADDRESS:

WORLD TRADE CENTER BLDG. 21F
2-4-1, HAMAMATSU-CHO, MINATO-KU,
TOKYO 105-6121, JAPAN

TELEPHONE:
+81-3-3433-5810 (Main Number)

FACSIMILE:
+81-3-3433-5281 (Main Number)

WEBSITE:
http://www.harakenzo.com
http://trademark.ip-kenzo.com

http://design.ip-kenzo.com
http://www.intellelution.com

E-MAIL:
iplaw-tky(@harakenzo.com

OSAKA HEAD OFFICE

ADDRESS:
DAIWA MINAMIMORIMACHI BLDG.,

2-6, 2-CHOME-KITA, TENJINBASHI, KITA-KU,

OSAKA 530-0041, JAPAN

TELEPHONE:
+81-6-6351-4384 (Main Number)

FACSIMILE:
+81-6-6351-5664 (Main Number)

WEBSITE:
http://www.harakenzo.com
http://trademark.ip-kenzo.com

http://design.ip-kenzo.com
http://www.intellelution.com

E-MAIL:
iplaw-osk(@harakenzo.com

OSAKA 2nd OFFICE

ADDRESS:

MITSUI SUMITOMO BANK
MINAMIMORIMACHI BLDG., 1-29,
2-CHOME, MINAMIMORIMACHI, KITA-KU,
OSAKA 530-0054, JAPAN

TELEPHONE:
+81-6-6351-4384 (Main Number)

FACSIMILE:
+81-6-6351-5664 (Main Number)

WEBSITE:
http://www.harakenzo.com
http://trademark.ip-kenzo.com

http://design.ip-kenzo.com
http://www.intellelution.com

E-MAIL:
iplaw-osk(@harakenzo.com

HIROSHIMA OFFICE

ADDRESS:

NOMURA REAL ESTATE

HIROSHIMA BLDG. 4F

2-23, TATEMACHI, NAKA-KU, HIROSHIMA
730-0032, JAPAN

TELEPHONE:
+81-82-545-3680 (Main Number)

FACSIMILE:
+81-82-243-4130 (Main Number)

WEBSITE:
http://www.harakenzo.com
http://trademark.ip-kenzo.com

http://design.ip-kenzo.com
http://www.intellelution.com

E-MAIL:
iplaw-hsm{zharakenzo.com

NAGOYA OFFICE

ADDRESS:

GLOBAL GATE 9F, 4-60-12 HIRAIKE-CHO,
NAKAMURA-KU, NAGOYA-SHI, AICHI
453-6109, JAPAN

TELEPHONE:
+81-52-589-2581 (Main Number)

FACSIMILE:
+81-52-589-2582 (Main Number)

WEBSITE:
http://www.harakenzo.com
http://trademark.ip-kenzo.com

http://design.ip-kenzo.com
http://www.intellelution.com

E-MAIL:
iplaw-ngy@harakenzo.com




